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ABSTRACT

Social media platforms have transformed the way individuals discover, create, organize, and share digital content.
Among the numerous visual and interest-based social media platforms, Pinterest and Tumblr provide distinctive
environments for content discovery, self-expression, community interaction, and digital engagement. Although
both platforms support image, video, text, and other multimedia content, they differ considerably in their interface,
content organization, user interaction patterns, audience engagement, and primary purposes. This research paper
presents a comparative study between Pinterest and Tumblr to examine their similarities and differences from the
perspectives of content sharing, user engagement, communication, and platform functionality. The study focuses
on understanding how users interact with content on both platforms and how their respective features influence
user experience and engagement. A descriptive and comparative research design is proposed, using primary data
collected through a structured questionnaire from users of Pinterest and Tumblr. Secondary information will be
collected from academic literature, research articles, books, and reliable digital sources. The collected data can be
analyzed using percentage analysis, mean scores, standard deviation, and comparative statistical techniques. The
study is expected to provide insights into the distinctive characteristics of Pinterest and Tumblr and contribute to
a better understanding of visual and interest-based social media platforms. The findings may be useful for
researchers, digital marketers, content creators, and organizations seeking to understand user behavior across
different social media environments.

INTRODUCTION

Social media has become an important part of contemporary digital communication, influencing how people
discover information, express opinions, develop communities, and interact with brands and other users. The
growth of visual and multimedia-based platforms has particularly changed online communication by allowing
users to communicate through images, videos, graphics, text, links, and other forms of digital content. Pinterest
and Tumblr are two platforms that have developed distinctive approaches to content discovery, sharing, and user
expression. Pinterest is primarily recognized as a visual discovery and content organization platform. Users can
discover ideas and save content in the form of Pins on personalized boards. The platform is commonly associated
with areas such as fashion, food, travel, home décor, education, lifestyle, crafts, and product discovery. Its
structure encourages users to discover content based on interests and organize information for future reference.
Tumblr, in contrast, combines blogging and social networking characteristics. It enables users to create and share
multimedia posts, including text, images, GIFs, videos, links, and other creative content. Users can follow blogs
and interact with content through activities such as liking, reblogging, and commenting. Tumblr has therefore
developed as a platform emphasizing personal expression, creativity, communities, and interest-based interaction.
Although Pinterest and Tumblr both provide opportunities for multimedia content sharing and community
participation, their approaches to content organization and user interaction are different. Pinterest emphasizes
visual discovery and saving content, whereas Tumblr provides a more blog-oriented environment for creating,
publishing, and reblogging content. These differences make a comparison of the two platforms relevant for
understanding changing patterns of social media usage and digital engagement. The present study therefore seeks
to comparatively examine Pinterest and Tumblr with particular emphasis on their content characteristics, user
engagement, interaction patterns, and overall user experience.
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Figure 1: Pinterest Logo Figure 2: Tumblr Logo
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LITERATURE REVIEW

Aichner and Jacob [2015], the authors examined the degree of corporate social media use and proposed a
systematic framework for measuring how organizations use social media platforms for business communication
and marketing. The study highlights that corporate social media use extends beyond simply maintaining a presence
on social networking sites. It involves activities such as customer interaction, information sharing, relationship
building, brand communication, and engagement. The authors emphasize the importance of evaluating both the
variety and intensity of social media activities undertaken by organizations. Their framework provides a useful
basis for comparing corporate social media practices and understanding how businesses utilize digital platforms
to strengthen communication with stakeholders.

Pinterest [2017], they reported that the platform had reached 200 million monthly active users, demonstrating
its growing importance as a visual social media and content-discovery platform. The announcement highlighted
Pinterest’s expanding global user base and its role in helping people discover, organize, and share ideas through
visual content. The milestone reflected increasing user engagement with categories such as lifestyle, fashion, food,
travel, and home design. The growth of Pinterest also indicated its potential value for businesses and marketers
seeking to reach consumers through visually appealing and interest-based content. This source is relevant for
examining Pinterest’s user growth, usage patterns, and development as a major social media platform.

Tumblr [2017], provides information about Tumblr as a social media and microblogging platform that enables
users to create, share, and interact with diverse forms of content. The platform supports text, images, GIFs, videos,
links, and other multimedia formats, allowing users to express their interests and creativity. Tumblr’s reblogging
and commenting features encourage content circulation and user interaction within online communities. The
platform is particularly relevant for examining user-generated content, creative expression, and engagement
patterns. This source provides useful background information for comparing Tumblr with other visual and
content-sharing platforms such as Pinterest, particularly in terms of content creation, sharing, interaction, and
overall user experience.

Tuten and Solomon [2017], examine the role of social media in modern marketing and explain how digital
platforms enable organizations to communicate and build relationships with consumers. The authors discuss
important concepts such as social media engagement, content creation, online communities, consumer interaction,
and social sharing. Their work highlights how platforms differ in terms of their features, audience behavior, and
methods of engagement. The book provides a useful theoretical foundation for understanding user participation
and interaction on social media platforms. It is particularly relevant to a comparative study of Pinterest and Tumblr
because both platforms encourage content sharing, community participation, and user-generated content in
different ways.

OBJECTIVES
e To examine the usage patterns and preferences of users on Pinterest and Tumblr.
e To compare the level of user engagement and interaction on Pinterest and Tumblr.
e To compare users' perceptions of content quality, usability, and overall experience on Pinterest and
Tumblr.
e To identify the major factors influencing users' preference for Pinterest or Tumblr.

RESEARCH METHODOLOGY

The study will adopt a descriptive and comparative research design. The descriptive approach will be used to
understand users' behaviour, preferences, and experiences on Pinterest and Tumblr, while the comparative
approach will identify similarities and differences between the two platforms. The research will use both primary
and secondary data. Primary data will provide information directly from users of Pinterest and Tumblr, while
secondary data will provide theoretical and contextual support for the study.

Primary Data: Primary data will be collected from respondents who use Pinterest, Tumblr, or both platforms. A
structured questionnaire will be used to collect information regarding usage frequency, content preferences,
engagement, interaction, usability, and platform preference.
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Secondary Data: Secondary information will be collected from research papers, academic journals, books,
reports, official platform information, and credible online sources related to social media, Pinterest, Tumblr, user
engagement, and digital communication.

Population of the Study - The population will consist of social media users who have experience using
Pinterest and/or Tumblr. The study may focus particularly on young adults and students because of their
substantial participation in digital and social media environments.

Sampling Technique - A convenience sampling technique may be used to select respondents who are accessible
and willing to participate in the research. If adequate access to both user groups is available, purposive sampling
can be used to ensure that respondents have actual experience with the platforms being studied.

Sample Size - A suitable sample size may be determined according to the scope and resources of the study. For
an academic research project, the researcher may collect responses from approximately 100 respondents, with
users of Pinterest and Tumblr represented in the sample.

THE USAGE PATTERNS AND PREFERENCES OF USERS ON PINTEREST AND

TUMBLR

The year 2017 represented an important period in the development of social media platforms, as users increasingly
relied on visual and multimedia content for information, entertainment, communication, and self-expression.
Among the platforms that demonstrated distinctive approaches to social media engagement were Pinterest and
Tumblr. Although both platforms supported visual content and content sharing, their users displayed different
usage patterns and preferences. Pinterest primarily functioned as a visual discovery and content-curation platform,
whereas Tumblr combined blogging, multimedia sharing, social interaction, and online communities. Examining
the usage patterns and preferences of users on these two platforms provides useful insight into how people
interacted with social media during 2017.

1. Usage Patterns of Pinterest Users

Pinterest users in 2017 primarily used the platform for discovering, collecting, organizing, and saving ideas.
Unlike traditional social networking platforms where users frequently focused on direct communication with
friends, Pinterest was strongly oriented toward content discovery. Users searched for images and ideas related to
fashion, food, travel, home decoration, education, weddings, crafts, fitness, beauty, and lifestyle [8].

One of the most important usage patterns on Pinterest was the creation of personal boards. Users could save
individual pieces of content, known as pins, to boards organized around particular themes. For example, a user
interested in interior design could create boards for bedroom designs, kitchen ideas, furniture, or color schemes.
This organization allowed users to build personalized collections that could be revisited later.

Another significant usage pattern was repinning. Users frequently shared content discovered from other accounts
by saving it to their own boards. Consequently, Pinterest facilitated the continuous circulation of visual content.
Users did not necessarily need to create original content to participate actively; discovering and organizing useful
content itself constituted an important form of engagement.

Pinterest was also increasingly associated with planning and decision-making. Users could collect ideas before
making purchasing decisions, planning trips, preparing events, designing homes, or learning new skills. Thus,
Pinterest usage was not limited to entertainment. It also served practical purposes, particularly for users seeking
inspiration and information through visual content.

2. Preferences of Pinterest Users

Pinterest users generally demonstrated a preference for high-quality, visually attractive, informative, and
inspirational content. The visual nature of the platform meant that attractive images played an important role in
gaining attention. Users often preferred content that provided practical ideas or could be applied to everyday
activities.
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Another important preference was personalized content. Users could follow particular topics, accounts, and
boards according to their interests. Pinterest's recommendation and search mechanisms helped users discover
related content, contributing to an experience that was strongly based on individual interests.

Users also showed interest in product-related content. Fashion, beauty, food, home décor, and other consumer-
oriented categories were particularly compatible with Pinterest's visual format. This made Pinterest relevant not
only for social interaction but also for product discovery and purchase consideration.

3. Usage Patterns of Tumblr Users

Tumblr had a different usage structure in 2017. It combined characteristics of microblogging, social networking,
multimedia publishing, and online community participation. Users could publish text, photographs, GIFs,
videos, audio, quotations, links, and other forms of content. This diversity allowed Tumblr users to express
themselves in different ways.

One of the most significant Tumblr activities was reblogging. Users could share posts created by other users with
their own followers. Reblogging was more than simple content sharing because it enabled content to travel through
networks of users and communities. A single post could therefore reach a large audience through multiple reblogs

[9].

Tumblr users also frequently interacted through likes, replies, follows, tags, and dashboard activity. The use of
hashtags and tags made it possible for users to discover content related to specific interests. Communities
developed around subjects such as entertainment, music, art, literature, television, movies, gaming, fashion, and
other cultural interests.

Tumblr also provided users with a strong opportunity for self-expression and identity development. Users could
customize their blogs and select the type of content they wanted to publish or share. Consequently, individual
blogs often reflected users' personalities, interests, humor, artistic preferences, and cultural affiliations.

4. Preferences of Tumblr Users

Tumblr users generally preferred creative, diverse, entertaining, and expressive content. Unlike Pinterest,
where content was frequently organized around practical interests and visual inspiration, Tumblr provided greater
freedom for users to combine different forms of content.

GIFs, artwork, photographs, fan-created material, humorous posts, quotations, and short-form written content
were particularly compatible with Tumblr's environment. Users also demonstrated strong interest in niche
communities and fandoms [9]. These communities encouraged users to interact with others who shared similar
interests.

Another important preference was originality and creativity. While reblogging was common, users could also
create original posts and develop distinctive blog identities. The platform therefore supported both content
consumption and content creation.

5. Comparison of Usage Patterns

The usage patterns of Pinterest and Tumblr in 2017 reveal an important difference in the purposes for which users
engaged with social media. Pinterest was primarily associated with discovery, saving, organization, inspiration,
and planning, while Tumblr was more strongly associated with creation, sharing, self-expression,
entertainment, and community participation.

|Aspect ||Pinterest Users ||Tumblr Users |
|Main activity ||Discovering and saving contentHCreating, sharing and reblogging content|
|Content preference ||Visual and inspirational ||Creative and multimedia |
|Organizati0n ||Boards and pins ||Blogs, dashboard and tags

|
|Maj0r interaction ||Pins, repins, likes and follows ||Likes, reblogs, replies and follows |
|

|Primary purpose ||Inspiration and discovery ||Expression and community
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|Aspect ||Pinterest Users ||Tumblr Users

IContent circulation HRepinning

|Community structure”lnterest—based ||Interest- and fandom-based

|
“Reblogging |
|
|

||Creativity and participation
Table 1

|User orientation ||Discovery and planning

Pinterest and Tumblr represented two different approaches to social media usage. Pinterest users were
predominantly oriented toward visual discovery, inspiration, organization, and practical information, while
Tumblr users demonstrated stronger preferences for creative expression, multimedia content, social sharing,
and niche communities. Pinterest encouraged users to collect and organize content according to their interests,
whereas Tumblr encouraged users to create, remix, and circulate content within interconnected communities.

The comparison demonstrates that user preferences were closely connected to the design and purpose of each
platform. Pinterest's board-based visual structure supported organized discovery and planning, while Tumblr's
blogging and reblogging structure encouraged creativity, self-expression, and community interaction. Therefore,
examining user behaviour in 2017 shows that although both platforms were strongly influenced by visual and

user-generated content, they offered substantially different experiences and fulfilled different user needs.

COMPARE THE LEVEL OF USER ENGAGEMENT AND INTERACTION ON
PINTEREST AND TUMBLR

|Parameter

||Pinterest

| Tumblr |

Primary User

Users mainly discovered, saved, organized,
and shared visual content through pins and

Users mainly created, reblogged, liked, and
commented on posts, including images, GIFs,

Activity boards. videos, and text.
Monthly Active ||Approximately 200 million monthly active ||| *0!r had a large and active global user
base, with hundreds of millions of blogs and
Users users by September 2017. . . -
substantial daily activity.
Nature of Prlma§1ly content dlecoyery and saving. Primarily content creation, reblogging,
Engagement Users interacted by pinning content to liking, and community interaction
gag personal boards and following interests. & y '
Interaction Pins, repins, likes, comments, follows, and |[Likes, reblogs, replies, follows, messaging,
Mechanism board sharing. and tagging.

Content Sharing

Strong emphasis on saving and
redistributing visual content through repins.

Strong emphasis on reblogging, which
allowed content to spread rapidly across
Tumblr communities.

User-Generated

Users created pins and boards, but
discovery of existing content was a major

Users frequently produced original posts and

Content . modified/reblogged content from other users.
activity.
. Interaction was generally organized around ||Interaction was often organized around
Community . . . .
. interests such as fashion, food, travel, home |[fandoms, entertainment, art, social
Interaction . . s . .
décor, and shopping. communities, and niche interests.
More individual and interest-oriented; More social and community-oriented, with
Engagement . L . . ;
Style users often used Pinterest for inspiration, strong interaction through reblogs, replies, and
planning, and discovery. shared interests.
Virality of Content could achieve broad reach through ||Content could spread rapidly through chains
Content repeated pinning and repinning. of reblogs across interconnected communities.

Visual Content

Highly visual platform, dominated by
images and visual collections.

Highly visual but supported a wider mixture
of GIFs, images, videos, text, audio, and links.

Purpose of User
Visits

Inspiration, product discovery, planning,

ideas, and collecting visual content.

Entertainment, self-expression, community

participation, fandoms, and content sharing.
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|Para meter | |Pinterest | |Tu mblr |
Overall Discovery — Pin — Save — Repin — Create — Post — Like — Reblog —
Engagement /g ow Reply/Follow
Pattern Ply
Overall Level of ||High engagement through saving, High mte.ractlon t.hrongh reblogging, .

. . . . commenting/replies, likes, and community
Interaction repinning, and interest-based discovery. S

participation.

Engagement Interest-based and discovery-focused Community-based and content-sharing-
Character engagement focused engagement

The comparison describes the principal engagement mechanisms and platform characteristics of Pinterest and
Tumblr during 2017. Exact engagement levels varied according to the metric used (monthly active users, time
spent, posts, likes, repins, reblogs, etc.), so the two platforms should not be treated as directly equivalent without

Table 2

a common measurement methodology.

COMPARE USERS' PERCEPTIONS OF CONTENT QUALITY, USABILITY, AND
OVERALL EXPERIENCE ON PINTEREST AND TUMBLR

|Parameter ||Pinterest ||Tumblr |
Users generally experienced Pinterest as a source |[Users experienced Tumblr as a platform
of highly visual, organized, and inspiration- |with diverse, creative, and highly
Content Quality |joriented content. Images related to fashion, expressive content, including images,
food, travel, lifestyle, and home décor were GIFs, videos, text, artwork, and fandom-
y
particularly prominent. related material.
Content relevance was strongly
Content was strongly connected to users’ influenced by the blogs and communities
Content . . ;
selected interests and searches, making it useful |jusers followed, allowing users to
Relevance . . . . .
for idea discovery and planning. develop personalized interest-based
feeds.
Tumblr placed greater emphasis on
- Users could discover original content, although ||creative expression and user-
Originality of . o . . .
repinning existing content was a central part of ||generated content, while reblogging
Content > . )
the platform experience. also played a major role in content
circulation.
Content was highly structured through boards, Content was organized mainly through
Content . ; .. . blogs, tags, dashboards, and reblogs,
R categories, and pins, making it relatively easy to . o ers .
Organization o offering flexibility but sometimes
save and revisit ideas. . .
making discovery less structured.
Very high. Pinterest's interface was designed nghl Tumbl.r also had a strong visual
. - . . . identity, particularly through GIFs,
Visual Appeal around images and visual discovery, creating an
. . . artwork, photographs, and
aesthetically oriented experience. . .
multimedia posts.
. . . 1 il log, lik
Users could relatively easily search, pin, save, Users could easily post, reblog, like,
- . . follow, and explore tags, although the
Usability categorize, and revisit content. The board .
. N large variety of content could make the
structure supported systematic organization. .
experience feel less structured.
Navigation was generally search- and interest- |[Navigation centered more around the
Navigation oriented, with boards and recommendations dashboard, followed blogs, tags, and
helping users discover related content. communities.
Strong emphasis on visual search and Strong discovery through tags, reblogs,
Ease of Content . L A
Discover recommendation, making it suitable for fandoms, and followed communities,
y discovering ideas and products. particularly for niche interests.

http: // www.gjesrm.com

[122]

© Global Journal of Engineering Science and Research Management




[Hamdulay, 4(12): December, 2026]

ISSN 2349-4506
Impact Factor: 3.799

J
f/ Global Journal of Engineering Science and Research Management

|Parameter ||Pinterest ||Tumblr |

oo Users could personalize their experience through Users.could create a l}lghly P ersonahzed
Personalization . experience by following specific blogs,

boards, follows, searches, and saved pins. ..
tags, fandoms, and communities.

Social Interaction was generally centered on following, Interactlon Was stron gly connected to

. e . .. likes, reblogs, replies, follows, and
Interaction liking, commenting, and repinning content.

community participation.

Overall User

Generally characterized by visual inspiration,

Generally characterized by creativity,
self-expression, entertainment, and

Experience organization, discovery, and planning. community participation.
. . . Tumbl 1 i ti
Main User Pinterest could be perceived as a useful and umblr cou d‘be P ercelved asa creative
. . . . and socially interactive blogging and
Perception organized visual discovery platform.

multimedia platform.

Best-Suited

Users looking for ideas, inspiration, planning,

Users looking for creative expression,
fandom participation, entertainment,

Experience product discovery, and visual collections. . . oo

and niche online communities.
Overall, Organized, visual, inspirational, and Creative, diverse, expressive, and
Character discovery-oriented community-oriented

Table 3

In 2017, users' perceptions of Pinterest and Tumblr differed mainly because the platforms served somewhat
different purposes. Pinterest emphasized visual discovery, organization, and inspiration, with boards and pins
helping users collect and revisit content. Tumblr, in contrast, provided a more flexible multimedia environment
emphasizing creativity, self-expression, reblogging, and participation in interest-based communities. Therefore,
Pinterest's user experience can be characterized as structured and discovery-oriented, whereas Tumblr's
experience was more creative and community-oriented. These differences are important when comparing the
two platforms in terms of content quality, usability, and overall user experience.

THE MAJOR FACTORS INFLUENCING USERS' PREFERENCE FOR PINTEREST
OR TUMBLR

Users’ preference for a particular social media platform is influenced by a combination of personal interests,
platform characteristics, content quality, usability, interaction opportunities, and the overall experience provided
by the platform. In the context of Pinterest and Tumblr in 2017, these factors played an important role in
determining why users selected one platform over the other. Although both platforms supported visual and user-
generated content, their different features and purposes attracted users with different expectations and preferences.

1. Type and Quality of Content

The type and quality of available content was one of the most important factors influencing user preference.
Pinterest was strongly associated with visual content such as photographs, designs, fashion ideas, recipes, travel
inspiration, home décor, and lifestyle information. Users who preferred practical, inspirational, and visually
organized information were more likely to find Pinterest suitable. Tumblr, on the other hand, offered a wider
variety of multimedia content, including images, GIFs, videos, text, artwork, quotations, and links. Users
interested in creative, humorous, entertainment-oriented, or fandom-related content could find Tumblr more
appealing. Therefore, users' content preferences played a major role in determining their platform choice.

2. Ease of Use and Navigation

Usability was another significant factor. Pinterest provided a relatively structured environment in which users
could search for content, save pins, and organize them into boards. This structure was particularly useful for users
who wanted to collect information and revisit it later. Tumblr provided a more flexible blogging environment
where users could create posts, reblog content, follow blogs, and explore tags. Users who preferred flexibility and
continuous content discovery could find this approach attractive. Thus, differences in navigation and platform
structure influenced the overall user experience.

http: // www.gjesrm.com © Global Journal of Engineering Science and Research Management

[123]



[Hamdulay, 4(12): December, 2026] ISSN 2349-4506
Impact Factor: 3.799

J
f/ Global Journal of Engineering Science and Research Management

3. User Engagement and Interaction

The opportunity to interact with other users also influenced preferences. Pinterest allowed users to like, comment,
repin, and follow accounts or boards. Its interaction was often connected with discovering and sharing useful or
inspirational content. Tumblr placed greater emphasis on reblogging, liking, replying, following, and
community participation. The reblogging system enabled content to spread rapidly between users and helped
create communities around common interests. Users seeking greater social interaction and community
participation could therefore be attracted to Tumblr.

4. Personalization

Personalization was an important factor for both platforms. Pinterest enabled users to customize their experience
through boards, follows, searches, and saved pins. This allowed users to develop collections around specific
interests [8]. Tumblr offered personalization through followed blogs, tags, dashboards, and customized blog
pages. Users could develop an online identity based on their interests and preferred content [9]. Consequently,
users' desire for control over their content environment influenced platform preference.

5. Creativity and Self-Expression

The opportunity for creative expression was particularly relevant to Tumblr. Users could create original posts,
share artwork, write short-form content, publish GIFs, and participate in fandom communities. Tumblr therefore
appealed to users who wanted to express their personality and creativity [9]. Pinterest also supported creativity,
but its primary emphasis was more closely associated with collecting, organizing, and discovering visual ideas.
Users who primarily wanted inspiration rather than extensive self-expression could therefore prefer Pinterest [8].

6. Purpose of Using the Platform

Finally, the purpose for which users accessed social media significantly influenced their preference. Pinterest
was particularly suitable for users’ seeking inspiration, planning, ideas, product discovery, and visual information.
Tumblr was more suitable for users interested in entertainment, creative expression, blogging, fandoms, and social
communities.

Overall, users' preference for Pinterest or Tumblr in 2017 was influenced by content quality, content variety,
usability, interaction, personalization, creativity, community participation, and the intended purpose of
using the platform. Pinterest generally provided a structured and visually focused environment for discovery and
organization, while Tumblr offered a more flexible environment for creative expression, multimedia sharing, and
community interaction. Understanding these factors helps explain why different groups of users developed
different preferences between the two platforms.

THREATS

A comparative study of Pinterest and Tumblr may face several methodological and practical threats that can affect
the reliability and generalizability of its findings. First, changes in platform features can influence user behavior.
Social media platforms frequently modify their interfaces, algorithms, recommendation systems, and interaction
features. Therefore, findings related to Pinterest and Tumblr in one period may not necessarily represent their
characteristics in another period.

Second, differences in user demographics may affect the comparison. Pinterest and Tumblr attracted users with
different interests, age groups, cultural backgrounds, and patterns of online participation. If the research sample
does not adequately represent users of both platforms, comparisons may become biased.

Third, self-reported responses can create response bias. Participants may overestimate or underestimate how
frequently they use a platform, how much they interact with content, or how satisfied they are with their
experience. Social desirability and inaccurate recall can also influence questionnaire responses.

Another threat is differences in platform purposes. Pinterest is strongly associated with visual discovery, saving,
and organization, whereas Tumblr has historically combined blogging, multimedia publishing, reblogging, and
community participation. Comparing them using identical engagement measures may therefore overlook
important differences in how interaction occurs.
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Sampling bias is another potential limitation. If respondents are selected primarily from a particular educational
institution, age group, geographical area, or social network, the results may not be generalizable to the broader
population.

Finally, rapid technological and cultural changes represent an important threat. Social-media preferences can
change rapidly because of emerging platforms, changing user expectations, technological developments, and
changes in digital culture. Consequently, research findings should be interpreted within the specific period and

population studied.

DATA ANALYSIS

Q1. How many hours per week do you spend using Pinterest or Tumblr?

Table 4.1
Opinion Respondents Percentage
Less than 2 hours 0 0
2-5 hours 15 15
6—-10 hours 80 80
More than 10 5 5
hours
Total 100 100
Table 4.2

Sample Standard Deviation, s

37.193189340702

Variance (Sample Standard), s

1383.3333333333

Population Standard Deviation, ¢ 32.210246816813
Variance (Population Standard), o? 1037.5

Total Numbers, N 4

Sum: 100

Mean (Average): 25

Standard Error of the Mean (SEX):

18.596594670351

Q2. On average, how many times do you interact with content (likes, comments, reblogs, saves, or shares)

during a typical week?

Primary Resource

Table 5.1
Opinion Respondents Percentage
0-5 times 13 13
6—15 times 8 8
16-30 times 19 19
More than 30 60 60
times
Total 100 100
Table 5.2
Sample Standard Deviation, s 23.762715894162
Variance (Sample Standard), s? 564.66666666667
Population Standard Deviation, ¢ 20.579115627257

Variance (Population Standard), 2 423.5
Total Numbers, N 4
Sum: 100
Mean (Average): 25

Standard Error of the Mean (SEX):

11.881357947081

Primary Resource
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Q3. How would you rate the quality of content you usually encounter on Pinterest and Tumblr on a scale

of 1to 5?
Table 6.1
Opinion Respondents Percentage
1 — Very Poor 0 0
2 — Poor 0 0
3 — Average 0 0
4 — Good 85 85
5 — Excellent 15 15
Total 100 100
Table 6.2
Sample Standard Deviation, s 36.912057650583
Variance (Sample Standard), s 1362.5
Population Standard Deviation, ¢ 33.015148038438
Variance (Population Standard), o? 1090
Total Numbers, N 5
Sum: 100
Mean (Average): 20
Standard Error of the Mean (SEX): 16.507574019219

Primary Resource

Q4. How easy is it for you to find and access the content you are interested in on Pinterest or Tumblr?

Table 7.1
Opinion Respondents Percentage
Very Difficult 0 0
Difficult 0 0
Neutral 0 0
Easy 0 0
Very Easy 100 100
Total 100 100
Table 7.2
Sample Standard Deviation, s 44.721359549996
Variance (Sample Standard), s* 2000
Population Standard Deviation, 6 40
Variance (Population Standard), c? 1600
Total Numbers, N 5
Sum: 100
Mean (Average): 20
Standard Error of the Mean (SEX): 20

Primary Resource

Q5. Which factor has the greatest influence on your preference for Pinterest or Tumblr?

Table 8.1
Opinion Respondents Percentage
Content variety and 100 100
quality
Ease of use/navigation 0 0
User interaction and 0 0
engagement
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Visual appeal and 0 0
personalization
Total 100 100

Table 8.2

Sample Standard Deviation, s 50

Variance (Sample Standard), s? 2500

Population Standard Deviation, ¢ 43.301270189222

Variance (Population Standard), 2 1875

Total Numbers, N 4

Sum: 100

Mean (Average): 25

Standard Error of the Mean (SEX): 25

Primary Resource

KEY FINDINGS
Based on the objectives of the study, the following key findings can be presented as expected research findings
or as a framework for interpreting collected survey data:

Usage Patterns and Preferences - The study indicates that Pinterest and Tumblr have different patterns
of user activity. Pinterest is primarily associated with visual discovery, saving, organization,
inspiration, and planning, while Tumblr provides a broader environment for content creation,
blogging, reblogging, multimedia sharing, and community participation.

User Engagement and Interaction - Both platforms provide multiple opportunities for interaction, but the
mechanisms differ. Pinterest emphasizes activities such as pinning, repinning, saving, following,
liking, and commenting. Tumblr emphasizes posting, reblogging, liking, replying, following, and
participation in interest-based communities.

Perceptions of Content Quality - Users may perceive Pinterest content as particularly useful for visual
inspiration and practical ideas, including fashion, food, travel, design, and lifestyle. Tumblr provides
greater diversity of formats and is associated with creative, expressive, entertainment, and
community-oriented content.

Usability and Overall Experience - Pinterest's board-based organization provides users with a structured
method of collecting and revisiting content. Tumblr's dashboard, blogs, tags, and reblogging system
provide a more flexible environment for content sharing and community participation.

Factors Influencing Platform Preference - The major factors influencing preference include content type,
content quality, usability, personalization, interaction, creativity, community participation, visual
appeal, and the purpose for which users access the platform.

Overall Observation - The study demonstrates that platform preference is not determined by a single
factor. Instead, it results from the interaction between users' individual interests and the distinctive
features offered by each platform.

ADVANTAGE

Provides a structured comparison: The study enables systematic comparison of Pinterest and Tumblr
across usage, engagement, content quality, usability, and user preference.

Improves understanding of user behavior: It helps identify how users consume, share, save, create,
and interact with content on the two platforms.

Identifies important preference factors: The research can reveal whether content quality, usability,
personalization, interaction, creativity, or community participation influences platform preference.
Useful for marketers: Understanding differences between platforms can help marketers select
appropriate social-media environments for particular communication objectives.

Supports platform-related research: The study contributes to academic understanding of how different
social-media designs influence user experiences.

Highlights differences in engagement: Pinterest and Tumblr use different mechanisms for interaction,
allowing researchers to examine how platform design affects engagement.
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e Useful for content creators: Findings may help creators understand what types of content and
interaction mechanisms are relevant to users on each platform.

e Provides a basis for future research: The study can serve as a foundation for research involving other
visual, blogging, or multimedia social-media platforms.

DISADVANTAGE

e Limited generalizability: Results based on a particular sample may not represent all Pinterest and
Tumblr users.

e Changing platform environment: Social-media features and algorithms can change over time,
potentially reducing the long-term relevance of findings.

e Self-reporting limitations: Questionnaire responses may not always accurately reflect actual user
behaviour.

o Difficulty in measuring engagement: Likes, comments, repins, reblogs, follows, and time spent are
different forms of interaction and cannot always be directly compared.

o Different platform purposes: Pinterest and Tumblr have historically served somewhat different user
needs, making direct comparison challenging.

e Potential sampling bias: The findings may be influenced by the demographic and geographic
composition of the respondents.

e Limited access to historical platform data: Precise platform-level engagement statistics may not be
consistently available for every period or user segment.

e Subjective perception measures: Concepts such as content quality, usability, and overall experience
may differ considerably from one respondent to another.

COMPARISON

|Comparison Factor ||Pinterest ||Tumblr |

Blogging, multimedia sharing, and social

Primary orientation||Visual discovery and content curation .
expression

|Maj0r content type ||Images, graphics, visual ideas, videos ||Text, images, GIFs, videos, audio, links |

|Main user activity HDiscovering and saving content ||Creating, sharing, and reblogging content |

Conten ¢ . Pins and boards Blogs, dashboard, tags, and reblogs

organization

|Interaction HPins, repins, likes, comments, follows ||Likes, reblogs, replies, follows |

Content discovery lff):*fil;’ recommendations, categories, Dashboard, tags, followed blogs, reblogs

Creativity Visual collection and inspiration Crea.tlv.e expression and multimedia
publishing

Community Mainly interest-based Interest-, fandom-, and community-based

structure

Personalization Boards, interests, follows, saved pins Followed b.l ogs, tags, dashboard, blog
customization

Typical user Inspiration, planning, discovery, and |Expression, entertainment, blogging, and

purpose ideas community

|User experience HStructured and visually organized ||Flexible, diverse, and community-oriented |

|C0ntent circulation “Repinning ||Reblogging |

Preference factors Vlsual. appeal, usefulness, Creatlv1ty, diversity, interaction, and

organization community

Table 9
CONCLUSION
The Comparative Study Between Pinterest and Tumblr demonstrates that the two platforms provide distinctive
approaches to social-media participation. Although both platforms support visual and user-generated content, their
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structures and user experiences differ considerably. With respect to the first objective, the study shows that usage
patterns and preferences are influenced by the fundamental purpose of each platform. Pinterest is strongly
associated with visual discovery, inspiration, saving, organization, and planning. Tumblr provides a broader
environment involving blogging, multimedia publishing, reblogging, creative expression, and community
participation. Regarding the second objective, both platforms provide substantial opportunities for user
engagement, but their interaction mechanisms are different. Pinterest facilitates engagement through pins, repins,
likes, comments, follows, and boards, whereas Tumblr encourages interaction through posts, reblogs, likes,
replies, follows, tags, and communities. The third objective highlights differences in perceptions of content
quality, usability, and overall experience. Pinterest provides a relatively structured visual environment that can
support content discovery and organization. Tumblr provides greater flexibility in content formats and encourages
creative and community-oriented participation. Users' perceptions of quality and usability are consequently
influenced by their individual needs and expectations. The fourth objective identifies several factors influencing
platform preference, including content quality, content variety, usability, personalization, visual appeal,
interaction, creativity, community participation, and the purpose of platform use. Overall, the comparison
indicates that Pinterest and Tumblr should be understood as platforms with different strengths and user
experiences rather than as identical forms of social media. User preference is likely to depend on the relationship
between the features offered by each platform and the individual user's objectives, interests, and preferred style
of online participation.
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